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Figure 1 – Total visitor arrivals in recent years 
 

 
 
 
 
 
 
 
 
 
 
 
 
Figure 2 – Value of retail sales in Hong Kong 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 
Figure 3 – Profile of visitors by major source 
 

 
 
 
 
 
 
 
 
 
Figure 4 – Per-capita spending by major area 
 

 
 
 
 
 
 
 
 

 
Note: Data on visitor spending was suspended during the pandemic. 
 

Highlights 
 
• Inbound tourism in Hong Kong staged a strong 

rebound after the doldrums in the pandemic 
years, with the number of total visitor arrivals 
bouncing up to 34 million in 2023 (Figure 1).  
However, it represented just around half (52%) 
of the peak level recorded in 2018.  For the first 
nine months of 2024 as a whole, visitor arrivals 
rose visibly further by 40% over a year earlier to 
32.6 million, but this represented just around 
seven-tenths of the respective months in 2018. 

 
• However, this revival in visitor arrivals has 

limited boosting effect on the local retail market 
(i.e. the sum of local consumer spending and 
tourist spending) so far.  Even with a 16.2% 
rebound in 2023, the value of retail sales was 
just HK$407 million that represented just 
four-fifths (84%) of the value seen in 2018 
(Figure 2).  In the first nine months of 2024, 
retail sales reverted to a decline, falling by 8% 
over a year earlier.   

 
• To a certain extent, the lackluster performance 

of inbound tourism was attributable to the strong 
Hong Kong dollar.  In the past three years, the 
Hong Kong dollar has risen by 9-27% against 
Renminbi, the euro, and the Japanese yen.  In 
addition, the travel pattern of visitors has also 
changed.  Analysed by source, visitors from the 
Mainland accounted for an overwhelming share 
of 76.3% of total visitor arrivals in the first half 
of 2024, similar to the 78.3% in 2018 
(Figure 3).  Yet Mainland visitors reportedly 
spent less time in Hong Kong on the one hand, 
and allocated more time for sight-seeing than 
shopping nowadays.  As such, their per capita 
spending plunged by 29.7% from 2018 to 
HK$2,962 in the first half of 2024 (Figure 4). 

 
• For long-haul visitors from the Americas, 

Europe, Australia, New Zealand etc., their per 
capita visitor spending increased by 19.3% from 
2018 to HK$5,726 in the first half of 2024.  
Yet they represented just 7.1% of visitor arrivals 
during the period, down from 7.4% in 2018. 
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Figure 5 – Spending pattern of overnight tourists 
 

 
 

Note: Percentage may not add up to 100% due to rounding. 
 
 
Figure 6 – Ranking of mostly visited places of overnight 

visitors 
 

Places visited 2023 2013 

Tsim Sha Tsui 1  1,8,9(1) 

The Peak 2 2 

Hong Kong Disneyland 3 3 

Ladies’ Market / Temple Street 4  5,6(2) 

Hong Kong Observation Wheel 5 N/A 

West Kowloon Cultural District 6 N/A 

Ocean Park 7 4 

Lan Kwai Fong 8 10 

Hong Kong Museum of Art 9 N/A 

Hong Kong Convention & Exhibition Centre 10 7 
Notes: (1) In 2013, Avenue of Stars, Clock Tower and Tsim Sha Tsui Waterfront 

Promenade ranked 1st, 8th and 9th respectively.  These tourist attractions 
have been grouped together as Tsim Sha Tsui since 2017.  

 (2) Ladies’ Market and Temple Street ranked separately in 2013 and these two 
tourist attractions ranked together in 2023. 

 
 
Figure 7 – Job vacancies in tourism-related services 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Highlights 
 
• The change in consumption pattern of visitors 

also dampens the pace of recovery in inbound 
tourism.  Hong Kong used to be a shopping 
paradise, but the proportion of overnight 
tourist spending on shopping has declined 
visibly from 51% in 2018 to 46% in 2023, 
and further to 41% in the first half of 2024 
(Figure 5).  Reportedly, more tourists are 
now looking for “photo hotspots and must-see 
experiences recommended online, and put 
more emphasis on the spiritual satisfaction 
brought by cultural experiences.” 

 
• There are also public concerns over 

inadequate new tourist attractions or major 
tourism events in Hong Kong.  According to 
the Hong Kong Tourism Board’s Departing 
Visitor Survey, seven of Hong Kong’s top 
10 places most visited by overnight visitors 
have stayed unchanged over the past decade 
(Figure 6).  In his 2024 Policy Address, the 
Chief Executive announced the initiative to 
set up a Working Group on Developing 
Tourist Hotspots, involving seven 
departments, scheduled to hold its first 
meeting in November 2024. 

 
• While positive customer experiences 

encourage tourists to stay longer in 
Hong Kong, the shortage of frontline staff has 
adversely affected service quality.  As such, 
the Government launched the Enhanced 
Supplementary Labour Scheme in 
September 2023.  By August 2024, 
it had approved applications to import 
9 632 workers for the catering industry and 
another 1 853 for the retail sector.  The 
manpower balance in the retail sector and the 
accommodation and food services sector has 
thus improved, with the number of 
job vacancies falling to 3 943 and 7 251 
respectively in the second quarter of 2024 
(Figure 7). 

 
 
 
Data sources: Latest figures from Hong Kong Tourism Board, Census 
and Statistics Department and Labour Department. 
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